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BRICOLAGE BOMBAY | RETAIL

Designed for
Brands.

Crafted for
Customers.

Creating distinctive retail destinations that inspire engagement
and drive business.

01| RETAIL DESIGN
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One Brand,
Many Unique
Destinations

Creating immersive showroom experiences through tailored
architecture and interior design.
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" Shaping Unique Retall
Experiences for
Ouyster lifestyle .

Conwood Paragon, Goregaon E | Mumbai |Oyster Lifestyle |2800
Sqft| Interior Design & Execution

INTERIOR ARCHITECTURE « BRAND INTEGRATION ¢ LIGHTING, MATERIAL & FINISH
DEVELOPMENT « CUSTOM DETAILING & FITOUT DESIGN « PROJECT EXECUTION

BRICOLAGEBOMBAY.COM
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Having designed multiple

showrooms and retail concepts
across India, particularly in
Mumbai, we are pleased.to
present this 2,800 sq. ft.
two-spaces showroonagi
Goregaon, Mu

Designed 3
opical th

nd a contemporary
e, the showroom
ige texturedswalls,and
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display-fixttre
been custom-designed to crea
distinctive and engaging retail
experience that reflects the O
brand.
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e wallpapers, and carefully cura
and window 'system display zo
ctiverand.memorable Oyster retz
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]
Retail, Reimagined.

Retail today is about more than products it's about
creating meaningful experiences. This showroom has
been envisioned as a destination where design
enhances engagement, encourages discovery, and
reflects the identity of the brand through every carefully
considered detail.

11 | OYSTER LIFESTYLE




02. OYSTER LIFESTYLE | Andheri W | Mumbai

" Where Retail Becomes
an Experience.

Oyster experience centre ,Laxmi Industrial Estate, Andheri West,
Mumbai |Oyster Lifestyle | 2500 ft* | Interior Design & Execution

INTERIOR ARCHITECTURE « BRAND INTEGRATION ¢ LIGHTING, MATERIAL & FINISH
DEVELOPMENT « CUSTOM DETAILING & FITOUT DESIGN « PROJECT EXECUTION

BRICOLAGEBOMBAY.COM

0: Subin Selva



BRICOLAGE BOMBAY | RET,

-

Oyster Experience Centre,
Andheri West is a 2,500 sq. ft.
luxury bath and kitchen showroom
designed by Bricolage Bombay.
Conceived as an immersive retail
environment rather than a
conventional display space, the
project balances product
presentation, brand storytelling,
and customer experience through

~.a carefully curated architectural
language. At its heart stands a
bespoke parametric wall inspired

_ by the mathematical rhythms of
Indian classical music, creating a
continuously evolving spatial

g experience that separates and
connects the bath and kitchen
worlds simultaneously. Through
handcrafted detailing, experiential

_ product displays, and thoughtfully

designed settings, the showroom
transformswtall into a journey of
dlscow *\!ﬂ everyday

pro L:—.h.cqgc ‘asplratlon

BRICOLAGEBOMBAY.COM
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the premium bath and market.

Every material, detail, and display
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parametric architectural installation inspir:
eates movement, curiosity, and discovery t

| OYSTER EXPERIENCE CENTRE

OLAGE
B

3?

OMBAY.COM

oto:Subin Selva



BRICOLAGE BOMBAY | RETAIL

N
Program & Planning

17 | OYSTER EXPERIENCE CENTRE

GROUND FLOOR PLAN

LEGENDS

01 RECEPTION LOBBY
02 LIVE SHOWER AREA
03 SHOWER CONCEPT
04 SEASIDE

05 FUSION

06 ARIA

07 AMAS

08 DASH

09 BARG

10BLISS

11 BELLADONNA

12 TRANQUIL

13 LAGOON

14 TULIA

15 INNOS

16 FLO

17 MESI

20 SHOWER PANELS
21 ESSENCE

22 PRODUCT REVIEW
23 TOILET

24 PANTRY

25 GAMA DECOR SHOWROOM

AREA

BRICOLAGEBOMBAY.COM
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]
A showroom warmly
embraced by its audience.

“Huge and advanced range of wellness products,
impressive showroom, quick and fast service,
amazing experience, keep up the good work

18 | OYSTER EXPERIENCE CENTRE




G)h» | 03. OYSTER LIFESTYLE | Bangalore .

- Designing the Modern
Bathroom Sanctuary

Oyster Lifestyle Showroom,Bangalore | Oyster Lifestyle | Completed

* INTERIOR DESIGN ¢ SPATIAL PLANNING  LIGHTING DESIGN « MATERIAL STRATEGY

BRICOLAGEBOMBAY.COM




BRICOLAGE BOMBAY RE

Designed as a contemporary retail
experience, the

— redefines
the way customers engage with
premium bathware, sanitaryware,
and lifestyle products. The interior
architecture focuses on creating a
seamless journey through
carefully curated product zones,

o where lighting, materiality{ and
spatial composition work together

A refined palette of warm wood
finishes, textured surfaces, and 2
mbient illumination establishes

| mosphere o) sohistication,

allow visitors to comfortably

explore the extensive product

range. Feawmm

immersive mock-up settings, and
thoughtfully integrated greenery
soften the retail environment,
transforming the showroom into

| w—aRSpITing Tifestyle destination

rather than a conventional product
S——
gallery.

BRICOLAGEBOMBAY.COM




BRICOLAGE BOMBAY RETAIL
'

g

| product di§p|éy sef bs, jacuzzis, and sanitarywére within realistic architectural.contexts.
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04. OYSTER LIFESTYLE | Taloja, MH.

® Where Heritage Frames
Luxury.

Taloja ,Navi Mumbai | Oyster Lifestyle | Concept Design

* INTERIOR DESIGN « SPATIAL PLANNING « LIGHTING DESIGN » MATERIAL STRATEGY

BRICOLAGEBOMBAY.COM




ICOLAGE BOMBAY RETAIL

1es the luxury bathroom
(perience thro n.
ral language %&
colonial-era Indian
ungalow. Departing from the
predictable  vocabula of
contemporary showroom
~_minimalism, the project draws

upon classical propertlons
arch ﬁpenlngs and domestic

of warm'

1, and permafience.
<I:al reception elements,
iled display zones, and
eihll)a1 framed  product
== transform the J
into a curated
f journey where architecture
becomes an active participant
in storytelling. The result is a
distinctive retail destination that

balances heritage-inspired _
character with contemporary
sophistication, ) offering !

customers an. mmerswe VISIO&,



E BOMBAY | RETAIL

w
—
a
w
o
z
o
(3
x
-

<
<2}

UPVC WINDOWS

ALUMINIUM DOORS

BATHROOMS

WELLNESS
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Oyster

BATH CONCEPTS

URYC WINDOWS
ALUMINIUM DOORS
BATHRCOMS
WELLNESS

28 | OYSTER TALOJA




R 05. OYSTER LIFESTYLE | Marol ,Mumbai.

" Where Products Become
Experiences.

Oyster Lifestyle Marol, Mumbai | Oyster Lifestyle | Concept Design

* INTERIOR DESIGN ¢ SPATIAL PLANNING  LIGHTING DESIGN « MATERIAL STRATEGY

29 | OYSTER MAROL BRICOLAGEBOMBAY.COM




BRICOLAGE |
Oyster Marol Showroom

their own aspirational

environments.
!

nd AépirationalﬂlLiving.
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/ Through ’Atmosphere : |

a series of immersive lifestyle settings, allowing customers to experience products within com
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06. URO DELI | Bandra west

" Retrofit As Reinvention.

Bandra, Mumbai | Meattza / Uro Deli | Specialty Food Retail / Deli
Interior |

INTERIOR ARCHITECTURE « BRAND INTEGRATION ¢ LIGHTING, MATERIAL & FINISH
DEVELOPMENT « CUSTOM DETAILING & FITOUT DESIGN « PROJECT EXECUTION

BRICOLAGEBOMBAY.COM



food retail destlnatlo designed by'
Bncog&e Bombay for Meattza in
~ Bandr splred by the timeless
, adltlon of European

delic project
-Mllay, storage,
preparation, and - customer

interaction within a compact and
highly efficient footprint. Anchored
a bespoke circular deli counter

‘, ;'gr- "/ '&ﬁl 2. turing an illuminated Barrisol
: ' ﬁrfﬁce design enhances

L“,. ,“ y
— fa s { 3; o prod isibility while creating a
1% ¥ ﬁrilctl ial-identity. Arched

%etalllng, ighting, and a

&igl 5"|F\ﬂ_<|}1 ,...-. J 7 restrained aterial palette
ﬁi s I N : e\ £ establish atrqﬁpsphere of
q, , q :‘ : 4 craftsmansh nd sdphistjcation,
4 , )\ ‘ y’“ { . transformin day food retail
i ‘ w0 == — : 2 : 0"an engaging and memorable
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[]

A Contemporary
Interpretation of the
European Deli.

35 | URO DELI
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Precision, Perfor




: 06.CANVAS HOME | Navi Mumbai

CANVAS HOMES “ The Art of Curating
S Space

—a)

o JB Home Complex, Turbhe, Navi Mumbai | 6,000 sq ft |Retail Interior
/ Home Décor .

* RETAIL ENVIRONMENT ¢ INTEGRATING ARCHITECTURE « INTERIORS, LIGHTING,
BRANDING, AND CUSTOMER EXPERIENCE.

37 | CANVAS HOMES BRICOLAGEBOMBAY.COM
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Canvas Home Store by
Bricolage Bombay is a luxury
home décor retail destination
located W|th|n the JB Home,
. . complex |ﬂm s 'f'_,oncelved
as a curateﬁj;' dscape of
‘ discovery, ﬂ*ie,-' - balances
* 8 architectural-t Wlthwg
visual story@llr'g: allo
décof j€6t‘$ “"-rema i
prota lstsdf
Grounded * by th "tlmeless
——simplicity of Kp'l'&sfone fBormgi
and |Ilumfh§téd . _-through
carefully orc;hes’erated lighting,
' the interiof:* "creates an
e, atnﬁs@h e '3.5:' - == where
ar." créftsm\anshlp, materlallty, and
—"1 curgt;rog;ﬂ,,t\ﬁe ~— precedence.
: ~ Rather.than __ organizing
products by category, the store

‘e

presents them through
thoughtful compositions and
unexpected juxtapositions,

transforming;wretail browsing
into a journey of inspiration and

. : exploration.
Luxury Home Décor, Thoughtfully Presented
» ;
38 | CANVAS HOMES ;'. : BRICOLAGEBOMBAY.COM
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: Cahvas Home St

Curated Living, Beautifully Displayed

=
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3% CANVAS HOMES
-
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= y
Canvas Home tore is a luxury home déco d‘ew
Ac,«iarchltecture gallery- mspjr%d displays, and c ) u

[
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CANVAS HOMES




06. ORGANIC HARVEST

n..v“'“ » _. | ® A Store That Embodies
. BABRRARE \ jf' What It Sells.

L

T BEARAREEE

‘A AABAAAA

Organic Harvest | Concept Design

* INTERIOR DESIGN « SPATIAL PLANNING  LIGHTING CONCEPTS « EXPERIENCE
DESIGN

BRICOLAGEBOMBAY.COM
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' ]l Organic Harvest Concept
. Store . is an immersive retail
", designed by

ical manifestation
ment to purity,

Na
peality, "the“ﬁiore combines
arm timl% finishes,

andcrafted detallln\q b\?ppmc

ements \ L eand ||
3 =
dthecary -inspired . -~ g

erchand|3|ng\7‘2\ sculptural v \r\
.~ ntral . consultation _“counter ;  p
chors _the space, >, “while
rgeaformat typography - and = &
arefully” curatl . product \ '\,1
splays create 'a seamless
legration of archite \and [
ra djgg The resultlwig :
\‘ﬁh

per nce - 'va"

a8

y multaneo@y‘. * natural, ' ¢
_ Sophisticated,  'and * deeply
= thentic—an eJ]vlronment that
bodies 'the Values behind |
!' Very product it presents. ‘
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expertise, and wellness.
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LET'S CREATE
WHAT'S NEXT?
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